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EL, Brown LAS. Alcohol and lung injury and immunity. Alcohol
(Fayetteville, NY). 2016;55:51-59.)
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Figure 3: Volume of Pure Alcohol Consumption by Country Income Group, 1990-2030
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Note: Data for 189 countries classified by 2016 World Bank country income groups. Dotted segments denote predicted sales for years 2018-2030.
Source: Manthey J et al., manuscript in preparation




a Y
gUNMNIL!

— GDP per capita, current prices (U.S. dollars per capita) 7.3 thousand

Recorded alcohol per capita (15+) consumption, 1961-2016

10 thousand

8 thousand

6 thousand paup /

4 thousand

Litres of pure alcohol

’/,»"' P

o 0

\
2 thousand e N

| | | | | | | | | | | |
[ 1960 1965 1970 1975 1980 1985 1990 1995 2000 2005 2010 2015

1980 1985 1990 1995 2000 2005 2010 2015 2020 2025

Year

*  wlagags BshuLeanageduIN
*  |517inn1sUslnALeanagadlulneaziuTUA1LS 8 LAFaIn

* uslmuinUssinalneneganisseuiaille
THINK. TEACH. DO.

FOR THE HEALTH OF ALL

Bostan Universaty 5cncolof PuicHosth



Thailand
Both sexes, 15-49 years, DALYs per 100,000

1990 rank 2019 rank
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Framework element

Behavioural risk factors
Harmful use of alcokal

Target

At least 10%
relative reduction
in the harmful

use of alcohol,

as appropriate,
within the national
context

Indicator

Total {recorded and unrecorded) alcohol per capita (aged 154 years old)

cansumption within a calendar year in litres of pure alcohol, as appropriate,

within the national contest

Age-standardized prevalence of heavy episodic drinking among adolescents
and adults, as appropriate, within the national context

Alcohol-related morbidity and mortality among adolescents and adults, as
appropriate, within the national context
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) Price Deaths Years of life =~ Changein
'TJ:?;E averted gained ;:Tlii::i;:‘li
higher tax SlllERL (millions) discounted)
20% 9.4 2387 | 89
30% 13.7 348.7 | 12.2
40% 179 455.0 | 14.8
50% 219 557.8 16.7

Mote: Taxes are increased in 2017 sufficiently to raise prices by 20, 30,
40, and 50 percent. The impact of the increases is projected over a 50-
year period (2017-2067). THINK.TEACH. DO.
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so excited to share with you guys that | am
now a part of @drinkbabe  consciously
coupling with my good friend, wine visionary
and fellow entrepreneur @thefatjewish is an
actual dream. Watch out for powerful
billboards like this one to take over your
hometown!

Load more comments
ext_| &

itfrat28 Cool

itfrat28 &

fpulvirenti7 The new King kong@ @ ¥ ¥
v

oQd N
382,652 likes

MARCH 21

THINK.TEACH. DO.
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Miss Universe Loves Cointreau

@ oliviaculpo @ « Follow
3 ua i

oliviaculpo | partnered with @cointreau_us
to unveil The Designer Cocktail Series and
create my spin on the Cosmopolitan: The
Red Carpet Cosmo. Make your own and
send me pics : @‘. sesssccsssssssehe
Red Carpet Cosmo by Olivia Culpo
Ingredients:

3/4 oz. Cointreau

2 oz. Vodka

3/4 oz. Fresh Lime Juice

Bar Spoon of Raspberry Jam

How to Make:

Combine all ingredients in a shaker. Shake
vigorously with ice and strain into a coupe
glass. Garnish with skewered candied
ginger #TheArtOfTheMix

ol
 a

Load more comments
anaps92 @sarapuerto q hace ajajja
iessvnewh @katie snook16 next time I'm

Qb N
619,180 views

NOVEMBER 9, 2018

Log in to like or comment.

THINK.TEACH. DO.
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DJ Khaled g laiuuuaanagad

9 dikhaled @ « Following

dikhaled #1 ¥ALBUM @blliboard &1 !! New
name a'ert @ #BilboardBili !
@officialbelaire !!! @wethebestmusic
@rocnation 11! @epicrecords

Loao more commeants
krnnoguelra socorro @lsabelebandeira

j.endow | hope u r need vomiting
@djkhaled

J.a_im_e_22 @djxhaled how about follow
for my boay?

brit_squad @maryxo0
HAHAHAHAHAHAAAAA

yazmeet ©@__euan_now 00 U manage 10
like every post before me

—euan_ @mingeprivwys | am always one
step aheaa

korea_marquis This is the 201th. Comment
48,427 likes
LY 7,200

One of DJ Khaled's deleted Instagram posts. n=tagram THINK.TEACH. DO.
FOR THE HEALTH OF ALL
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usliladina DJ Khaled AULA8INNLUUR. ..

® 3193798084 VicHealth MApUUALUSUY USEINADDELASLAY FILNELNS
LaUNuan:
—d1579 Instagram influencers Susudue 70 AU kAo TR

LOANDIDA WU

—mmﬂu top influencers 5088% 73 YaUDLUTUALDANDIDRLUULT
Instagram Tugiasfienusn

THINK.TEACH. DO.
FOR THE HEALTH OF ALL



Twitter

THINK.TEACH. DO.
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BACARDI & @BACARDI - Feb 14 7
Rocking that millennial pink #NYFWN. #CuatroAndGrapefruit

THINK.TEACH. DO.

FOR THE HEALTH OF ALL
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Smirnoff @ @SmirnoffEurope - Mar 19
EINER Powerful women doing powerful things. Huge shoutout to Flexx London and
their event for #/\WD2019

EQUALISING

MUSIC

of Jamz and | being in the
industry in terms of equality

1:30 144 views

v

THINK.TEACH. DO.
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Four Loko & @fourloko - 20h v
This one... this one hits home

%@ sarah of house stigs @s_stigsxo - 21h
Where y'all sitting??? @fourloko
Show this thread

THINK.TEACH. DO.

FOR THE HEALTH OF ALL



Snapchat

THINK.TEACH. DO.
FOR THE HEALTH OF ALL

Bostan Universaty 5cncolof PuicHosth



“Diageo pulls Captain Morgan

Snapchat ads over age concerns”
(2018)

THINK.TEACH. DO.
FOR THE HEALTH OF ALL
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YouTube

THINK.TEACH. DO.
FOR THE HEALTH OF ALL
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Brand
Absolut
Michelob Ultra
Heineken
Michelob Ultra
Bud Light
Budweiser
Captain Morgan
Aviation Gin

Bacardi

YouTube viewship

Video
Swedish House Mafia-Greyhound Music Video
The Pure Experience Pure Gold Super Bowl
The Date
Robots-Super Bowl 2019
Game of Thrones X Bud Light
A Dream Delivered - Folds of Honor
Captain, Captain
The Process

Dance Floor

Number of Views
63,122,693
16,881,544
10,527,900

8,591,159
7,477,604
6,683,049
2,207,355
2,042,168

1,275,194

THINK.TEACH. DO.

FOR THE HEALTH OF ALL
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nseualavaIuugnU 153eslsung

Exposure on YouTube: What do we know?

* MsUsTIULATRIRULEANDERR 16 Bvendusiusiuanuynly 30 JuvaIns
AulutevueIgAININNME (underage past 30-day prevalence) g4gn

—as9lusinaenyUaoudueiy 14, 17 and 19

—lUslidnnduanunsanagldadasidivesynunduninisveunsans
LOaNe8adia 16 Bviala laglnduuad 2/3 vasaamvallanunsaigle
a59 (Barry et al. 2015)

THINK.TEACH. DO.
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ﬂ"l'iiﬂl‘l‘e}m’]LLE)E’IﬂE]ﬁE]éLLE’I%LEJ’]’J“Uu
Alcohol Advertising and Youth

* nsnununaNuWLUaeRy (2009) ayUn1sAnENSEETE 13 N1sANE

— Anenunguenvulisseznis warinunisdudalavanweanegeduasngAngsy
n15hY

— 91U MIdudalavaLaENITAAIALEANETRALINYY JduTusAUNITISUAUALATY
LN WATN1SARNTY wazAudsavaslymiintdy willonluaudmulsay 9 vane
AN

THINK.TEACH. DO.
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Yy v < 1
VIAUNULII €] U

More recent research findings

® Jernigan et al. systematic review 2017:

Wake b a nighi b0 ime e i Cheerny Symarn Wi ameon

* 12 ANSANWITZTHZINIANUNAILA 2008

* 9 NFUAIBEYI TN 35,129 AU s?iaé'q‘lajmagni'mmumfiau

participants not previously reported on

*  nguA7ad19Nglsy WY wazalsnmilaCohorts from

Europe, Asia and North America

*  STYLLIANRANIUANLA 9 LADU 09 8 U

*  YNNITANYINUAMNTUNUSENTBAIAYTTNINNTZAUVDINTS o e Do
dudanulawanuaanagaduazszaunisauluiarfauivasenivu
THINK. TEACH. DO.
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= 49{ v 1
natnndulaaegnals

How does the effect work?

* Davis et al. 2019, finnuLe1I¥Y 4840 AUBNY 12 D19 22 T
*  IMNTEUNE:
(a) Slevuduwesiiniinansisnuiiidaunriensnasy
(b) AINATBUNININEUUATDUEFIAN (U Facebook) LLamw'%awjmLﬁ'mﬁ’muﬁﬁﬁmm
() MpuRsTLan A fuAUTis SIS AsnATY
(d) SensInsimiiuanaiefuauifdauviionsneasy
(e) Tawanuoanesgoauuthelavan dneas vioanuiisy
(A waidoniAsfuauif§ianvidoasnesy

(¢) I LDNUNLAALALINUAUTAIAIUINTDATNATY THINK.TEACH. DO.
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=Y g v 1
natnadulaaegnals

How does the effect work?

* MSAUNANUARNYINUAISENAANNTUILLNLANURDUTIVIgIULASINUNTAUVBL DY

%] 6

wazdunusiunisanvesrutulioiluieguy
* lewealiionlu iouinilondn (SUPER PEER)

* nsUszgndlddmsunsaniiunis:
— limstvdeyaazvieunduiigaiuussiingrudauluanasnisiidn
— Ms3miingde Media literacy

— “_UlguganssausniusEansam (WY buy-in 31n55Unanasiiu 55 MseUTeme $I1919910

unannasuneaulrdndulanle)”
THINK.TEACH. DO.
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\Wevnvaslavanueanageduazdenisnaiadashinsgaadnuaulavasauaigainitenginguanenivualidaiaiasnus 1o
DISCUS code: The content of beverage alcohol advertising and marketing materials should not primarily

appeal to individuals below the legal purchase age.

Smirnoff ice
Sy
==

Blend in by standing out ;)

ERE BORN T@® STAND 8UT”

- BR.SEUSS -

Like - Comment - Share E3792 11z 3105

.. _\CH.DO.

FOR THE HEALTH OF ALL
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Us2aN5NINUBINITAIVANAULDIVBIAEINNTTY

Effectiveness of industry self-regulation

SSA
‘ *  YUVIUIINUNAINULINATIT 100 UUIINKRAYUIELNA
ADDICT 10N Kketing: 2

REVIEW ation of alc0h°I marke earch

.ndustry’e""egﬂ,'ofconcemndexposureres * 911 19 MIANYINUTLEUTBANUANITHAA

systematic revie

ine R
& Katherin®
F. Babor
1, Thomas
'

(marketing codes) uag 25 n1sANETIATIZRLLIN

nnsAnwIAunULlemATuulddusunsey

® 57 ANSANTINUINYNVUAUNANULLBUILDANDTDA LU

* {amvUBdTEuUAMUANAWBINANUISUURLY
nsnananIsALLaanagaakiussaidmunglunis

Undeoauszvinsnaueauune
THINK.TEACH. DO,
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doUssNNIU

*  ATNBUNS
— Dartmouth Medical School
— Top 100 box-office hits per year, 1996-2009
— AwEuRs 1400 1304
* 500 Usngnwivieangu

* 2433 Usngnndiiauaanagen

* izammmaLLazmwﬁﬁamguaﬂm Tobacco screen time and brand appearances
dropped

* msUsingameienaanasadiinauain 80 \u 145 sl

THINK.TEACH. DO.
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From: Trends in Tobacco and Alcohol Brand Placements in Popular US Movies, 1996 Through 2009

JAMA Pediatr. 2013;167(7):634-639. doi:10.1001/jamapediatrics.2013.393

100+

80

60

40

No. of Tobacco Brand Appearances

20

19I96 19|98 2000 2002 2004 2006 2008 2010
Year of Movie Release
Figure Legend:

Trend in Tobacco Brand AppearancesTrend in tobacco brand appearances in the top 100 movies with the highest US box-office
gross revenues from 1996 through 2009. Points show the actual data, and the bold line shows the post-1999 trend estimate. Rate of
decline is 7.0% per year.

THINK.TEACH. DO.

Copyright © 2015 American Medical FOR THE HEALTH OF ALL
Association. All rights reserved.
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From: Trends in Tobacco and Alcohol Brand Placements in Popular US Movies, 1996 Through 2009

JAMA Pediatr. 2013;167(7):634-639. doi:10.1001/jamapediatrics.2013.393

1‘ Youth-Rated Movies R-Rated Movies
140+ 120

100
1204
80+
100+
60

801
40

No. of Alcohol Brands Appearing Each Year
No. of Alcohol Brands Appearing Each Year

60+ 20

1996 1998 2000 2002 2004 2006 2008 2010 1996 1998 2000 2002 2004 2006 2008 2010
Year of Movie Release Year of Movie Release

Figure Legend:

Trends of Movie Alcohol Brand CountsTrends of movie alcohol brand counts from (A) youth-rated and (B) R-rated movies, with a
linear trend line. For youth-rated movies, slope = 4.97 (P =.002); for R-rated movies, slope = -0.99 (P =.52).

THINK.TEACH. DO.
Copyright © 2015 American Medical FOR THE HEALTH OF ALL

pate of download: 7/20/2015 Association. All rights reserved.




doUsLLNNDU

Waseaniden Popular music (Siegel et al. 2014)

— 720 wasyandeuvianadgnngd (urban) iwasdau (pop) iasgnYia (country) LAZINAS

rock, 2009-2011

— 38% VRUNAPNNTINGNDWDANDTBR, 12% NANINIEVBLATBIRULDANDTRAUNEE

TRgLaNg

— 22% YANAIPNINNAIINWEANETRF, 6% NA1INIEVBLATINLLDANDTDAUINENE

R RE

— Bvionnuluiiainasuniianlaun Patron, Hennessy, Grey Goose, Jack Daniel’s

THINK.TEACH. DO.
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N13AAIALDANDTRE NTUANUTUNUSITLUALAZHA

Alcohol marketing: The case for causality

* “Bradford Hill” criteria dM1iun1suszliuauduNUSIRNUALAZHATEHINNEINNLAZ]SA
(Sargent and Babor 2020):

vV anudiuduvasninudunus (Strength of the association)
V4 AUFUNUTTLNINVUIAVIUUAAUATVUIAVBINEA Dose-response relationship
v ddunisiinduvessnuazka Temporal association (wiaindaunanseli?)
V' a7numedune Consistency (Aneanudl Uszwns wazan1anised)
V' anusnng Specificity (Feduiaussinnuilanaliifianadnsianizegneiingu)
< 14 o ele a a A a a
vV anudululd Plausibility (m19373neavsedninen)
v NANFIUIINN1INAGBY Experimental evidence
o a W = ' o a X o = v v a o o
V' audeules Coherence (Einangiuniolidn mshuvesevuinduviseanasiagliinedosiuddudis)

V guile Analogy (Ad1eadeiutadunUIzaINITRaTReIgURS okl
g 3 THINK.TEACH. DO.
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ol




mmmml,azl,l,wamm%ﬂmj
Marketing and the new platforms

Paunnsrsdulngszninansnanananudazladieaiiiie BIG difference between traditional

marketing and social media (Facebook, Instagram, YouTube, etc.):

[ =

patdun1sdidgausau (participatory)

D

— N15MANAI

— nsmaandsasingunasidudidudu LLausuunusuaua (algorithmic and data-driven)

=

— A15AAINA uaLUuﬁﬂEJQJﬂLLauﬁJEJ?I’Jﬂﬁ’I’J (dark and ephemeral)

— nsaaedsnaduiionn Wunsadrelszaunisal e 1ranfily (material - creating in the moment

experiences)

aa v A o e < 1 4 & 1 14 a da (%4
— AsnanaRInainssng (logistical) Wun1slnaseneliseananun n1sAunudsnduyau Tudenns
AMVUALUNUNE VDIl IURINITUEUDaNTELUNISTRUAN

Source: Carah 2020 THINK.TEACH. DO.

FOR THE HEALTH OF ALL
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AUVNMENLANN unasazaudayayiialvsivianil

The challenge posed by these new “stores” — of data

‘unasazaudaya “stores” fimauivag anvaziluadrufinienaddgyige
VBINITAAIALIANDTIA LUV

*UYDNNUAYBINITAIUAN N30YNMUAYBINTTAIUANAULRsNTad ludagiu
\netasnuIdanItazn1saurd lewaviiuy ldlanaranedemnadulu
n1snannnaInatas (e.g. DARE kids)

1 = [ dy a Y = 1 1 & Y
*liganganuiiiont Usuia waznisinanslawuidnasld witdun1sasng
n15iduIMvaIUTLNABIANYaYANMNILENVBIHUTLNALANIEI1E (No
longer dealing with content, volume and placement of advertising

- now have data-optimized engagement with consumers)
THINK.TEACH. DO.
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~
H UN INTERAGENCY @ Gl bal Alcohol
ﬁf@ g‘;ﬂ‘,‘“zgﬂl}n U] TASKFDREE[INNCM@ IQ G ( ()nepatiance e Jlicy Alliane

Strategies Pollcy Alliance

AFER

A SAFER WORLD FREE FROM ALCOHOL RELATED HARMS

Strengthen restrictions on alcohol availability o
3 Principles for

Advance & enforce drink driving counter measures national actions
Facilitate access to screening, brief interventions & treatment « |MPLEMENTATION

Enforce bans or comprehensive restrictions on alcohol * MONITOR
advertising, sponsorship, & promotion e PROTECT

Raise prices on alcohol through excise taxes & pricing policies -

20
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RECOMMENDATIONS FOR THAILAND IN A
SAFER CONTEXT

THINK.TEACH. DO.
FOR THE HEALTH OF ALL



IMPLEMENTATION

e Strong implementation requires:

— broad intersectoral collaboration with transparent and inclusive
processes

* Between government ministries, and between government and civil society.

* The existing national-level infrastructure including involvement of government ministries,
ThaiHealth and civil society, provides a strong basis for alcohol policy implementation.

* Must be matched by similar cooperation and engagement at provincial and local level

— enhanced capacity at provincial level
— mobilization of support across all sectors including:

* legislators and policy makers, communications media, the faith community, health and
welfare communities.

— Sufficient resources and training for enforcement THINK. TEACH. DO.



MONITOR

Adult per capita consumption of alcohol - reduce by 10% by 2025.
New national integrated indicators

— prevalence of abstention by age groups

— consumption per drinker as well as per capita

— alcohol-attributable mortality from traffic injuries and liver cirrhosis

Quantitative measures of policy outcomes at provincial and national levels taking
into account socio-economic status to ensure equity of outcomes.

Routine collection of data on alcohol involvement and place of last drink for
motor vehicle crashes, crimes and other offenses likely to have alcohol
involvement.

Evaluate effects on initiation of drinking of changes in alcohol taxation THINK.TEACH. DO.



PROTECT

* Evidence-based alcohol policies will attract opposition from commercial
interests, and must be safeguarded from interference by these interests
that seeks to weaken or eliminate those policies

 The commercial interests are global, and they require a global response
from public health

* Thailand should continue to exercise leadership in collaboration with
other countries and sectors to promote a legally-binding global
instrument that will protect national alcohol control policies from
interference by commercial interests.

THINK.TEACH. DO.

FOR THE HEALTH OF ALL



PROTECT

* Inline with recommendations from the Joint Mission of the United Nations
Interagency Task Force on the Prevention and Control of Noncommunicable
Diseases (August 2018), establish protocols at national level to ensure that the
public interest remains above commercial interests.

* Corporate social responsibility activities function as an entry point for vested
interests’ efforts to influence policy. Jn this light, Thailand should prohibit:

— branding of alcohol industry corporate social responsibility activities

— alcohol industry engagement in alcohol education, event sponsorships, and public-
private partnerships

* Seek support from WHO to build capacity to protect alcohol policy against
impacts of trade treaties.

THINK.TEACH. DO.

FOR THE HEALTH OF ALL



Strengthen restrictions on alcohol availability

* Increase enforcement of the legal minimum purchase age and times and
days of sale of alcohol and monitor compliance to inform license renewals.

* Reduce the number of establishments licensed to sell and serve alcohol.
* Establish national guidelines for local-level licensing systems including

— public notification of public input into license applications and annual
renewals

— Input from the public, civil society and relevant agencies (police, health,
excise (licensing inspectors),

THINK.TEACH. DO.

FOR THE HEALTH OF ALL
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Strengthen restrictions on alcohol availability

* Ensure sufficient resources and expertise are available at the national level
to entertain appeals from the public, civil society and relevant agencies on
licensing decisions

* Increase License Fees and use the revenues to cover the costs of
administration and monitoring of licensing

* Enforce the law banning sale of alcohol to intoxicated patrons

* Make sellers and servers of alcohol legally responsible for harms caused by
persons to whom they serve or sell alcohol.

* Prohibit on-line sale and home delivery of alcohol

THINK.TEACH. DO.

FOR THE HEALTH OF ALL
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Advance & enforce
drink driving counter measures

* Build capacity and provide dedicated funding to implement random
breath testing at adequate levels, supported by media
campaigns/publicity to increase perceived certainty of apprehension

among the general population.

* Apply sanctions administratively to ensure swiftness and certainty,
when no injury involved

* Reduce the legal blood alcohol concentration for all drivers from 50 mg%
to 20mg%. Needed urgently given the likelihood of synergistic effects of
alcohol and other drugs THIRK. TEACH. DO



| Facilitate access to screening,
‘ brief interventions & treatment

» Strengthen implementation of screening, brief intervention and
referral to treatment in health and non-health sector settings, such as
workplaces and educational institutions

» Specific funds designated to support screening and brief intervention.
All health care systems to fully support the costs of treatment of
alcohol use disorders and effective medications to be made available

* Treatment for alcohol use disorders to be fully reimbursable when
using current evidence-based approaches, including effective
medications
THINK TEACH. DO.



Enforce bans or comprehensive
restrictions on alcohol advertising,
sponsorship, & promotion

* Move towards prohibiting all forms of alcohol marketing, including marketing in digital
and social media.

* Adopt for alcohol the definition of marketing included in Thailand’s Tobacco Products
Control Act of 2017:

“Marketing communications” mean an act in various forms by advertising, publicizing, creating news,
distributing news, conducting sale promotion, displaying at point of sale, conducting direct sale, selling
or promoting sale by using specific person and cyber marketing, for the purpose of selling goods or
services or creating image.”

e Support policy of no sponsorship by alcohol brands

* The Ministry of Interior to issue a policy for local administration eligible to use local
budget to support traditional festivals only if there are no alcohol sales and no alcohol

nsorshi
sponsorsnip THINK.TEACH. DO.
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Raise prices on alcohol
through excise taxes & pricing policies

* |Increase alcohol excise tax

« Adjust alcohol specific tax regularly (e.g. every 6 to 12 months) to keep pace with
inflation.

» Half of the earmarked alcohol tax which goes to local government be used to
support community action

« Structure taxes (e.g. ad valorem/specific tax) to reflect goal of preventing
initiation of alcohol consumption

e Consumption and price of white spirits, both taxed and untaxed, should be closely
monitored to ensure that the tax policy on white spirits is appropriate to the goal

of reducing alcohol-related harm.
THINK.TEACH. DO.
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v A a dy o 1 d' = a A
N3R89V NYR: danfawnsalulusaladeaiine

Cross-border marketing: What is to be done about social media

aulUsslalusesddy Aealnmeiudi/anueulesiu influencers uay \owd
LD U UL peer-generated content

AoAUnwey kavaugInliinsauAl “Unasasay (stores)” Natiuayudayanvinlainnig
HausIudemuYeyaiunvauveuslan (data-optimized engagement) 53119,

al

1 aAa v = a A < ¢ A Y
L6l 719 aLLagieﬁLsUfJallLﬂﬂLUULLWﬁ@W@i@JW@J@SW?Iﬁﬂ

— Y

A1saiun1sseesiulan (Global action) Faduasddu

UsenAlnea1uisatunuInman iun1sniauil

THINK.TEACH. DO.
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danaeanasly; lowgaling
What is to be done: social media

* NIBUBUAYIAIUALLATBIANLDANEERE Framework Convention on Alcohol Control
— TdnseveudmgyIniuauegu (Framework Convention on Tobacco Control) tusiuwuy
— 168 Usuinelaasuususos

— MYUANUNFMTUNISALTUNTSEAUTIRLUNTAIVANEIZU Useinee193gyinuInnIngaullle s
Aadlitaening
— 1ANUAILISOLUNISAUANISANIUNTTTZAULAN LA TIULUALAUYDILA RS USE LN A

o %

— padulasesileddlun1sIinnisvinnisnalnveuAseIRNLRanagad Ul T salllAY

v

— lufiuszwmalaaunsannidunisialagainauseinaLmen

THINK.TEACH. DO.

FOR THE HEALTH OF ALL

ol




HOPE

THINK.TEACH. DO.
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1

‘ (V) = =] d" 1 1
AU USsutatiououulusuun eliingtdunuuuinau
Lm'LﬁaﬁﬂumamaLﬁuﬁﬂlﬂuutﬁumwﬁu JufvznauLdy
OUUIULNDY”

Hope is like a road in the country; there was never a

road, but when many people walk on it, the road

7
comes into existence.
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THANK YOU!
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Baston University School of Publc Health

dhjern@bu.edu
david@cityhealth.org
@dhjalcohol THINK.TEACH. DO.
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